











VALUE












NZ=V Wiy \
ATz
AADISV 2 I/
,\,\~\/'\,\\-/\ -
-y -

#hoopingchamps_ #h OOPS



OPEN

ORGANIC

MEASURED

#hoopingchamps_ #h OOPS



(SUSTAINABILITY)

OPEN

ORGANIC AN

/
NYETDINDLG
ANANI=VT 2~/

,~ "y -

ECONOMIC
MEASURED

#hoopingchamps_ #h OOPS



(SUSTAINABILITY)

ORGANIC

SOCIAL
OPEN

/
NYETDINDLG
ANANI=VT 2~/

,~ "y -

ECONOMIC
MEASURED

#hoopingchamps_ #h OOPS



(SUSTAINABILITY)

ENVIRONMENTAL o =
ORGANIC N

#hoopingchamps_ #h OOPS

SOCIAL
OPEN

ECONOMIC
MEASURED




#hoops

are evolving

are representing the relationships
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STEPS REQUIRED:

1. Gather data on materials and project case studies
2. Approach other stakeholders (manufacturers, suppliers, ...)
2. Develop early prototype with this data and publish online
- domain registration: www. makerscircle.org - TBD)
3. Observe FablLab London further & a selection of
Makespaces > identify further most pressing
invisible issues
4. Identify and connect with further hoopingchamps_ and
invite them to feed in to the tool
5. Keep connected on #(Circular Makerspaces in 0OSCE network
to spread the word a%
A\ 22

osCE



circular

actions

through #sharing
for #people power
#tmakerscircle

#0SCEdays
#(CircularMakerspaces
#hoopingchamps_





